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INTRODUCTION

The Cincinnati Zoo & Botanical Garden is one of the oldest and best zoos in 
the nation.  At its core lies an abundance of biodiversity, featuring over 500 
species of animals and 3,000 plant species.  It is also a world-renowned leader 
in the areas of endangered species reproduction, groundbreaking education 
collaboratives, and green practices.  

As a center of excellence in its field, the Cincinnati Zoo & Botanical Garden is… 
 

  one of the premier recreational and cultural attractions in the
      Cincinnati tri-state region, exceeding 1.4 million visitors and a
  quarter million members in 2012.

   an economic engine, providing a $143 million annual economic
   impact to the region.

   an invaluable educational asset with over 450,000 people
   participating in educational programs, including 140,000 
   pre-school and school-aged children engaged through 
   field trips, camps, overnights, and family programs.

   an award-winning partner in community redevelopment
   economic growth, working with diverse neighborhood 
   organizations and community leaders.

   a conservation and sustainability champion earning the title 
   of “Greenest Zoo in America.” 

Through its spending, its contracted services, and spending by visitors from 
outside the area, the Cincinnati Zoo & Botanical Garden creates economic 
benefits for numerous households and businesses throughout the region.  
This document constitutes a report to the community about those economic 
impacts and a number of related community benefits.



The Cincinnati Zoo & Botanical Garden has
transformed itself into a center of excellence 
in education, endangered species work, and 
environmental action.

- Jim Maddy, President/CEO, 
  Association of Zoos and Aquariums

“ “



Visitor Spending
64%

OF SUPPORT FOR ZOO OPERATIONS
COMES FROM VISITOR SPENDING.

welcome to The cincinnati zoo

OPERATIONS

CAPITAL Of zoo’s total spending 
is for capital projects.25%

Total expenditures:
$37.1 million

75% of Zoo’s total spending 
is for operations.
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The Cincinnati Zoo and 
Botanical Garden is a 
world-class, year-round 
attraction that enhances 
the profile and reputation 
of our city.
-Robert H. Castellini, 

Chief Executive Officer, The Cincinnati Reds

nearly 3.9 times the Zoo’s spending, and also producing
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1,700 total jobs created 
with $51,730,000 in wages & benefits

45% of Over 1,000 Indirect Jobs
are in sectors most affected by visitor spending

$14,680,000 $30,260,000 $6,790,000506 1,026 168

58% of full-time jobs involve caring for Zoo assets
most seasonal jobs are part of providing positive visitor experiences
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1.44 Million Visitors in 2012

The Zoo has achieved a 36% increase in attendance since 2006.  Non-local visitors increased 30% 
to 287,700, and surveys show the zoo is a top driver of both new and repeat visitors to the region.

Spending at local stores, restaurants, hotels, and other businesses reached $23,231,000.
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NON-LOCAL VISITOR SPENDING



Although the Zoo primarily benefits local residents, nearly half of the Zoo’s economic impact 
(45.6%) can be attributed to visitors to the region.

With more than 1,000 media stories a month, coverage of the Cincinnati Zoo & Botanical 
Garden generates regional, national, and international visitor interest.  On major stories, media 
crews come to Cincinnati and also contribute to the local economy.

Non-local support for the Zoo also includes $2,643,000 in donations. 

Regional Asset                                        
boosting the local economy

“$1.74 Million in Tax Revenue
generated for the City, County & other entities

$500,000

$150,000

$675,000 $125,000

$275,000

$0 $1,000,000

OTHER TAX ENTITIES

CINCINNATI

HAMILTON COUNTY

Sales Tax Income Tax Hotel Tax

“ Because of its outstanding quality, the 
Zoo is a featured item in our talent 
attraction efforts.  It helps us tell a 
very positive story about Cincinnati.

–Scott Hamlin, Executive VP / COO, 
  Cincinnati Children’s Hospital Medical Center
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“ Thanks to the Zoo, my 
students have experienced 
amazing things. They are 
like sponges, soaking it up, 
and it has gotten them 
interested in science and 
nature programs on TV.

- Natalie Yankosky, 3rd Grade Teacher,
   Rockdale Academy

Fostering Curiosity
and a passion for the natural world

School field trips brought 83,500 students to the Zoo.

The Zoo promotes group learning through multi-sensory encounters. Teachers appreciate Zoo staff ’s  
professionalism and value students learning from one another.

The “Living Classroom Education Access Fund” gives free field trips and resources to qualifying schools.

74% of visitors say visiting the Zoo has inspired them to consider doing something to help 
protect or conserve wildlife.

“



The solar array that covers the Zoo parking 
lot has become an icon that helps to brand 
Cincinnati as a community that is becoming 
part of the solution to the energy and 
environment challenges of the country. 

- Steve Melink, whose firm invested 
  $11.9 million to build the solar array

Green Investment Impact

““



Parking lot solar canopy is the largest, urban, publicly 
accessible solar array nationally and powers up to 20% 
of the Zoo on a sunny day.

CO   impact of solar canopy is equal to planting 500 
mature trees.

Partnership with Metropolitan Sewer District which 
contributed $1.8 Million to storm water projects.

Capture and use of storm water plus other 
water-saving measures reduced water use to 1/3 of 
pre-2006 level.

Composting diverts nearly 600 tons of organic waste 
from entering the landfill annually.

In 2012, the Zoo set a goal of becoming a zero 
landfill facility.

Natural resource conservation efforts began in 2006 and the 
savings were invested in green projects, producing more savings.

Commitment to building all new projects to LEED 
(Leadership in Energy & Environmental Design) standards.

Has more LEED-certified buildings than any other zoo in the country.

Upgraded existing buildings with energy efficient fixtures and 
other green technology.

As a result, increased building space by 25% while reducing utility 
costs by over $1 Million per year.

Received the “Star of Energy Efficiency Super Nova” Award from the 
Alliance to Save Energy for its investment in green buildings and 
commitment to educating visitors about energy efficient technologies 
and best practices.
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LED light fixtures; Plumbing upgrades
Lords of the Arctic

LED light fixtures; Plumbing upgrades 
Jungle Trails

LED light fixtures; 
Plumbing upgrades 

Manatee Springs

LEED Silver, 2012
Shipping & Receiving

Biofuel
Zoo Train

LEED Gold, 2012
Cat Canyon

LEED Gold, 2010
Zoo Gift Shop

Composting
beginning 2011

Sustainability Initiatives
The Cincinnati Zoo & Botanical Garden has been dedicated to 
the conservation of plants and animals since 1875. Proclaimed 
the “Greenest Zoo in America” in 2010, the Zoo has continued to lead the 
way in sustainability initiatives by greening its daily 
operations and reducing its impact on the environment. Through green 
building, solid waste management, renewable energy, water conserva-
tion, storm water management, energy efficiency and community 
outreach, the Zoo has strengthened its sustainability program to have a 
positive impact on the planet.

“Greenest Zoo In America”



LEED Gold, 2009
Zoo Pavilion

Solar Array, 2011

LEED Projects 
and Solar Array

Other Green Projects

LEED Silver, 2006
Harold C. Schott 
Education Center

Rain Garden
Harold C. Schott Education Center

LEED Platinum, 2009
Historic Vine Street Village

Pervious Concrete 
Vine Street Parking Lot

Pervious Concrete 
Dury Avenue Parking Lot

LED light fixtures; Plumbing upgrades
Jungle Trails

Go Green Garden

Green Roof
Giraffe Ridge

MSD Stormwater Retention

LEED GOLD, 2013
Africa

GRA 2013 4-Star
Base Camp Cafe
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150,000 people received Zoo Outreach experiences
through off-site animal encounters and other educational programs            

Frisch’s Outreach Program provides interactive learning experiences with live animal en-
counters in individual classrooms.

Other educational offerings include:
Wildlife Comes to You, Wings of Wonder Bird Program, and Cat Ambassador Program.

Community group donations provided 11,000 tickets through the Marvin Lewis Community 
Fund and Children’s Hospital & Ronald McDonald House.

Connecting Community 
through neighborhood improvement projects

Created garden and hoophouse to support community kitchen and market 
at Gabriel’s Place.

Worked with community partners to develop Northern & Larona Park from a vacant lot.

Created Forest & Vine gateway by replacing vacant, deteriorated buildings with 
well-maintained landscape and green space.

Other recent projects include City Barn community garden, greenhouse at North 
Avondale Montessori School, and tree planting and home energy retrofit in Avondale.

The people at the Zoo have a tremendous 
spirit of partnership and community support.  
Through a variety of events and programs, 
they are fostering community redevelopment 
… by providing resources to help bring about 
renewal in these neighborhoods.

–Beth Robinson, CEO, Uptown Consortium

““



Operations and Construction Expenditures
To measure its impact on the region, the Zoo provided information about its revenues and expenditures for 2012, 
with supplemental information on preceding years. This expenditure output figure provided the basis for the 
calculation of the economic impact of operations. Construction (and capital equipment) expenditures for the past 
six years were averaged to create the basis for calculating the impact of construction expenditures.

Expenditures for wages and salaries and for goods and services represent the Cincinnati Zoo’s direct impact on the 
local economy, and it also has indirect impacts. Local businesses that supply products to the Cincinnati Zoo also 
purchase local goods and services to produce their products. These local expenditures – by businesses that supply 
products to the Cincinnati Zoo and by employees who spend their wages – are termed indirect impacts. They are 
measured through an economic model developed by the U.S. Department of Commerce.

Visitor Spending
When visitors from outside the Cincinnati metro area come to the Zoo, they also spend money elsewhere in the 
Cincinnati area.  The impact of spending by these out-of-town visitors is estimated using a combination of sources, 
including surveys of zoo visitors, recent data and studies of visitor expenditures, and data on attendance provided 
by the Cincinnati Zoo.  Because most of these non-local visitors are coming specifically for the Zoo, a relative portion 
of their spending is assumed to be an indirect impact of the Zoo.  Like the direct expenditures by the Cincinnati Zoo, 
expenditures by visitors for dining, lodging, and retail items have indirect effects on the economy.

Methodology



About the Economics Center

The Research and Consulting division of the Economics Center provides the knowledge 
building blocks that help clients make better policy and economic development decisions. 
Our dynamic approach and critical data analysis empower leaders to respond to changing 
economic conditions, strengthen local economies and improve the quality of life for their 
communities.

Principal Investigator: Jeff Rexhausen.  
Report designed by Anastasia Gentry and Stuart Wilson.

www.economicscenter.org


